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Welcome & agenda 

Responsible Business update 

1. Introduction 

• About Kingfisher

• Responsible Business heritage

• Response to COVID-19

2. Responsible Business strategy and governance 

3. Responsible Business performance 
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About Kingfisher

Kingfisher plc is an international home improvement 
company with over 1,380 stores in eight countries 
across Europe.

We employ 80,000 people. At Kingfisher, our purpose is to 
make better homes accessible for everyone.

Our stores

1. B&Q UK & Ireland 301, Screwfix UK & Ireland 722.

2. Castorama 93, Brico Dépôt 121.

* Turkey joint venture not included.

† Total, not full-time equivalent.

‡ The sale of our business in Russia was completed on 30 September 2020.

80,000 †*

Colleagues

1,386 ‡*

Stores

2,990
Suppliers from 

over 80 countries

(at 31 January 2021)
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We have a strong heritage in Responsible Business

1993
Founding partner of the Forest 

Stewardship Council® (FSC®) 

to help source responsibly 

managed wood

2010 & 2011
B&Q awarded the ‘Best Green 

Company’ by The Sunday 

Times

2012
Net Positive strategy 

launched, committing to a 

restorative impact by 2050 

2018
First net zero energy 

Screwfix outlet opened in 

Peterborough; total of 12 

net zero stores in the 

Group in 2020 

2020
Powered by Kingfisher strategy 

launched, Responsible Business a 

strategic priority. Partnership with 

Rainforest Alliance established. 

1998
First UK retailer to 

label and cut VOCs 

in paint 

2011
Founding partner to the 

Ellen MacArthur Foundation, 

pioneering circular economy 

approaches

2017
Partnered with the homeless 

and housing charity Shelter to 

help people who have 

experienced homelessness 

feel safe and secure  

2019
Set ambitious 2°C science-

based targets approved by the 

Science Based Target initiative 

2021
Submitted 1.5°C science-based 

target for approval by the

Science Based Target initiative
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Our response to COVID–19 

Playing our role in providing essential products in the UK, 

France, Poland and Romania

Voluntarily closed stores to establish safe store operating 
protocols

Supported local communities with donations and PPE worth 

over £2.5 million

Bonuses paid to frontline store colleagues

Repaid furlough and business rates in the UK and ROI; 

repaid government-supported debt in UK and France

Supported office-based colleagues to enable working from 

home

Supporting our communities, colleagues and customers
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Responsible 
Business strategy 
and governance 
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Frameworks and standards

Industry-leading reporting
We use best practice standards to inform reporting and perform strongly in external benchmarks 

External benchmarks 

▪ CDP Climate Change received a rating of A-

▪ Workforce Disclosure Initiative received score of 66%, 

above the sector average of 60% 

▪ MSCI-ESG rating of AAA for our ability to manage ESG 

issues

▪ Received a positive view from Sustainalytics on our ability 

to manage ESG issues

▪ Listed in FTSE4Good Index with a rating of 4.4 out of 5

▪ ISS ESG corporate rating of B- (‘Prime’ status)



8

Responsible Business 

Committee 

Governance of Responsible Business

Company bonus ESG 

measures 
Risk management 

▪ Formed in 2020, the 

committee is chaired by a 

non-exec director (NED) and 

its members include 

Kingfisher’s CEO, Chief 

Offer & Sourcing Officer, 

Chief People Officer, another 

NED, and Screwfix’s CEO

▪ Meeting at least twice a year, 

the RBC leads and oversees 

delivery of how we operate 

as a responsible business

▪ In 2020 and 2021, we have 

included Responsible 

Business targets as part of 

the annual bonus scheme

▪ Significant risks are 

included in our 

sustainability risk register

▪ Policies are reviewed and 

approved annually by our 

Group Executive

▪ Publish key policies on 

our website
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Our four Responsible Business priorities 

Colleagues

We are becoming a more 
inclusive company

Customers

We help make 
greener, healthier 
homes affordable

Planet

We will be forest 
positive and help tackle 

climate change

Communities

We will fight to fix 
bad housing

Underpinned by our Responsible Business fundamentals

Employee safety & wellbeing | Responsible sourcing  | Chemicals  | Waste & recycling  | Governance & ethics
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Responsible 
Business 
performance 
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Colleagues 

We are becoming a more inclusive company

Targets Performance 

▪ Inclusivity action plan for 

each of our businesses in 

2020/21

▪ Improve gender balance in 

management in 2020/21

▪ Provide five million hours of 

learning by 2025 through 

our ‘skills for life’ 

programme

▪ Created 4,800 new jobs in 

our stores in the UK, 

France and Poland 

▪ Local and Group diversity & 

inclusion plans 

▪ Improved gender balance 

at a board level, and 23% 

of senior management is 

female

▪ Launched Group-wide 

share ownership plan 
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Planet  

We will be forest positive and help tackle climate change

Targets Performance 

▪ Source 100% sustainable 

wood and paper for our 

products and catalogues by 

2020/21

▪ Become forest positive by 

2025 through reforestation 

programmes from 2021

▪ Achieve our approved 

science-based carbon 

reduction target by 2025

▪ Launched new partnership 

with the Rainforest Alliance 

to help us become forest 

positive 

▪ 27% reduction in scope 1 

and 2 emissions (market-

based) since 2016/17

▪ 1.5°C targets agreed, with 

SBTi for approval (current 

approved target is 2°C)
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Customers  

We help make greener, healthier homes affordable

Targets Performance 

▪ 50% of sales to be from 

products that make 

customers' homes greener 

and healthier by 

the end of 2020/21

▪ Approximately 40% of total 

group sales help make our 

customers’ homes greener 

and healthier 

▪ Target is being reviewed 

and updated to 2025

▪ Focus on ‘sustainable 

home’ OEB product 

development 

▪ Supporting government 

initiatives around greener 

homes 



14

Communities  

We will fight to fix bad housing

Targets Performance 

▪ Help more than one million 

people whose housing 

needs are greatest by 2025

▪ Over 790,000 people have 

benefited from our donations 

since 2016/17

▪ We made community 

investments totalling over 

£5.5 million in FY20/21 alone

▪ New charitable Foundations 

successfully launched in 

France, Poland and 

Romania

▪ Published “if Walls Could 

Talk” housing report



Read more 
Our Responsible Business website

www.kingfisher.com/responsible-business

Annual Report and Accounts

www.kingfisher.com/annualreport

Our Responsible Business Report

www.kingfisher.com/responsible-business

Our performance data appendix

www.kingfisher.com/dataappendix

Our data collection methodology

www.kingfisher.com/datamethodology

Our Sustainable Home Product guidelines

www.kingfisher.com/shpguidelines

Contacts
investorenquiries@kingfisher.com

sustainability@kingfisher.com

http://www.kingfisher.com/responsible-business
http://www.kingfisher.com/annualreport
http://www.kingfisher.com/responsible-business
http://www.kingfisher.com/dataappendix
http://www.kingfisher.com/datamethodology
http://www.kingfisher.com/shpguidelines
mailto:investorenquiries@kingfisher.com
mailto:sustainability@kingfisher.com

